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Presentation Notes
As the world leader in the modern essential oils movement, Young Living brings the purest essential oils and essential oil-infused products to families around the globe. We are committed to empowering people through whole-life wellness and believe everyone deserves a life full of purpose and abundance.



OUR MISSION

Young Living honors its stewardship to champion nature’s living energy—essential oils—by fostering a
community of healing and discovery, while inspiring individuals to wellness, purpose, and abundance.

OUR PURPOSE

As the world leader in the modern essential oils movement, Young Living brings the purest essential
oils and essential oil-infused products to families around the globe. We are committed to
empowering people through whole-life wellness and believe everyone deserves a life full of purpose
and abundance.

OUR VISION

To bring Young Living essential Oils to every home in the world.
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OUR STORY

* Young Living’s story started more than 20 years ago
with a simple, homemade essential oil distillery built
by Young Living Founder and Chairman of the Board D.
Gary Young.

* Young Living has grown to become the world leader in
essential oils and wellness solutions. Headquartered in
Lehi, Utah, with offices and farms all over the globe.

* With our steadfast commitment to essential oil purity,
we’ve inspired millions of people everywhere to
experience nature's gifts of wellness, to create
abundance as Young Living members, and to discover
new opportunities for lifelong transformations.
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Our story started more than 20 years ago with a simple, homemade essential oil distillery built by Young Living Founder and Chairman of the Board D. Gary Young. While turning a passion into a profession is only a dream for many, for Gary it became a vibrant reality when he discovered the profound power of essential oils and began to distill plants to produce the oils himself. His ever-expanding essential oil expertise, combined with his and CEO Mary Young’s previous experience in the direct-selling industry, enabled the Youngs to fulfill their vision and establish a business that would empower its members to share truly pure essential oils with the world.

Through Gary and Mary’s leadership, Young Living has grown to become the world leader in essential oils and wellness solutions. Headquartered in Lehi, Utah, with offices and farms around the globe, Young Living stays true to the Youngs’ original vision. With our steadfast commitment to essential oil purity, we’ve inspired millions of people everywhere to experience nature's gifts of wellness, to create abundance as Young Living members, and to discover new opportunities for lifelong transformations.



YL BY THE NUMBERS

aii 3,000 g WDUSTRY

&

17 INDEPENDENT | crosar emprovees YT
PARTNER LABS THE
@ - ORIGINAL OVER 4 MILLION
g s BN - arosar

— e MEMBERS
hinhn SS= ' "

. b
00+ 155 0



Presenter
Presentation Notes
24 years of industry leadership
18 corporate and partner farms (and growing)
50 highly trained scientists
12 independent partner labs
2 corporate quality labs
$1 billion in revenue exceeded annually since 2015
20 international markets
13 offices worldwide
3,000+ global employees
4+ million global members
600+ life-changing products
The original essential oil network marketing company



D. GARY YOUNG, YOUNG LIVING FOUNDATION

. Young Living pays all

administrative costs

100% OF ALL DONATIONS
SUPPORT FOUNDATION PROJECTS

[0 GHARITIES AND CAUSES ZUU [l[l[l

supported by the INDIVIDUAL
;o LIVES IMPACTED
FOUNDATION ﬁ BY THE WORK
OF THE
FOUNDATION

BEGIN MAKING A DIFFERENCE: YOUNGLIVINGFOUNDATION.ORG
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Mission
The D. Gary Young, Young Living Foundation is committed to empowering individuals to achieve their potential and defy limitations by providing wellness and education opportunities to underserved communities.
Vision
We envision a world where children are provided with the resources and opportunities necessary to become confident, self-reliant leaders who can take control of their own health, provide for their families, and positively change their community.��Since D. Gary Young started the Foundation in 2009, we’ve been focused on giving those who receive far too little attention the tools and resources they need to unlock possibilities. Our mission and vision serve as our compass for providing long-term solutions.

Young Living pays all administrative costs
100% of donations support Foundation projects
70 charities and causes supported by the Foundation
200,000+ individuals helped by the work of the Foundation
Begin making a difference: YoungLivingFoundation.org



SEED TO SEAL®

Our Seed to Seal commitment ensures that
with every targeted supplement, every skin
care solution, and every pure essential oil you
use, you’re enjoying the benefits of quality
farming, distillation, and testing.
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Young Living introduced Seed to Seal to the world as a symbol of our commitment to providing your family with the highest quality essential oil and oil-infused products in the world. Our Seed to Seal commitment ensures that with every targeted supplement, every skin care solution, and every pure essential oil you use, you’re enjoying the benefits of quality farming, distillation, and testing. The result? A pristine final product that you know is created with conscientious Sourcing, Science, and Standards. 



SEED TO SEAL PILLARS

Sourcing Science Standards
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Sourcing
We source from our corporate-owned farms, partner farms and Seed to Seal-certified suppliers that adhere to our Partnership Principles. This empowers us to source conscientiously with priority on quality, sensitivity to community impact, and mindfulness toward conserving ecosystems. Ultimately, this empowers you to feel confident using our products. 
 
Science 
While our product quality starts in the fields, it’s proven in our two labs by more than 50 highly-trained Young Living scientists. We also test product samples as needed with multiple independent, respected, and accredited labs. We create our pure, effective formulas to provide your family with products that contain the cleanest and most innovative ingredients available. 
 
Standards
As the leaders of the modern essential oils movement and a close partner with the earth, it’s part of our stewardship to do business responsibly—from sustainably sourcing rare botanicals, to uplifting local communities, to going above and beyond to comply with local environmental rules. We choose to partner with sources we know produce pure essential oils and ingredients ethically and legally, setting a top-tier standard for sustainability that you can trust. 


https://www.youngliving.com/en_US/discover/seed-to-seal#standards
https://www.youngliving.com/en_US/discover/seed-to-seal#science
https://www.youngliving.com/en_US/discover/seed-to-seal#sourcing
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Young Living farms stand apart in the essential oil industry and set the standard for cultivating  and distilling essential oils. That’s why our essential oil farms play such an integral role in our Seed to Seal commitment. We’ve invested unprecedented time and resources to ensure that these standards are prioritized at each of our corporate-owned farms, partner farms, and Seed to Seal-certified suppliers, so your home and family get the very best nature has to offer.

Young Living Farms:
Whispering Springs Farm
Mona, Utah, USA 

Skyrider Wilderness Ranch
Tabiona, Utah, USA 

Highland Flats Tree Farm
Naples, Idaho, USA 

St. Maries Lavender Farm
St. Maries, Idaho, USA 

Northern Lights Farm
Fort Nelson, BC, Canada

Kona Sandalwood Reforestation Project
Big Island, Hawaii, USA

Finca Botanica Farm 
Chongon (Guayaquil), Ecuador 

Dalmatia Aromatic Farm 
Split, Croatia 

Simiane-la-Rotonde Lavender Farm 
Simiane-la-Rotonde, France

Perth Sandalwood Farm Outback Botanical Reserve 
Perth, Australia 

Outback Botanical Reserve 
Darwin, Australia

Taiwan Cooperative Farm 
Taitung, Taiwan 

Balkan Botanical Farm 
Manolovo, Bulgaria

Maydi Frankincense Distillery 
Dubai, UAE 

Arabian Frankincense Distillery 
Muscat, Oman 



PARTNERSHIP
PRINCIPLES

Principle 1- Established Relationships
Principle 2- Seed to Seal Specifications
Principle 3- Binding Agreements
Principle 4- Stringent Testing

Principle 5- Ongoing Audits
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We dedicate significant resources to providing the purest oils possible. Purity starts on the farm, and we proudly source our essential oils from corporate farms, partner farms, and Seed to Seal-certified suppliers. These locations embrace our Seed to Seal Partnership Principles to help ensure the purity of our products at every point in the supply chain. 

Principle 1
Established Relationships
Our Sourcing and Executive teams have been hand-selecting renowned growers and suppliers of premium botanicals and building relationships with them for decades. We continue to foster and expand these relationships.
Principle 2
Seed to Seal Specifications
All farms—whether a partner farm, Seed to Seal-certified supplier, or our very own corporate farms—sign declarations that they will follow our strict Seed to Seal specifications.
Principle 3 
Binding Agreements
We back up these signed Seed to Seal declarations with legally binding contracts that require our partners to deliver on those declarations.
Principle 4 
Stringent Testing
We have spent millions of dollars on a state-of-the-art lab with cutting-edge testing instruments, as well as a world-class team of researchers. If this team finds that a supplier’s product doesn’t meet our demanding standards, it never reaches our warehouse.
Principle 5 
Ongoing Audits
In addition to its testing, Young Living verifies the quality of our oils via internal auditing teams visiting farms and third-party audits of our supply chain. Our intricate global sourcing network is designed to bring our members superior products, and we are proud to have implemented an objective audit process. 
 
Why insist on these demanding, expensive practices? Because for Young Living, the big picture doesn’t have much to do with the bottom line. We’re driven to make the world a better place by sharing the benefits of pure essential oils. If we’re not bringing families authentic quality, we’re not bringing them authentic benefits. Learn more about these benefits at SeedtoSeal.com. 

 



WHAT ARE ESSENTIAL OILS?

Essential oils are concentrated plant extracts obtained by careful
steam distillation, cold pressing, or resin tapping. These pure
| essential oils are far more powerful than the botanicals from which
20 ~ they are extracted. For thousands of years, essential oils have been
used to enhance lives as beauty aids, dietary supplements, and to
support spiritual and religious practices.
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Young Living offers hundreds of single oils, blends, and oil-infused products that each contain the optimal levels of specific, naturally occurring constituents to maximize their potency. Whether you use oils for aromatherapy, personal care, or as household solutions, you’ll find every aspect of daily life gets a boost with a few drops of essential oils! 



HOW TO USE ESSENTIAL OILS

AROMATIC TOPICAL DIETARY
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Aromatically 
Use essential oils aromatically to uplift the spirit. 
• Rub 2–3 drops of essential oil between your palms and inhale. 
• Add a few drops of essential oil to a bowl of hot water. Cover your head and the bowl with a towel. Breathe deeply and slowly. 
• Use your favorite essential oils in our diffusers. 
 
Topically 
Many essential oils are safe and beneficial to use directly on the skin; however, their potency may be irritating. If irritation occurs, apply Young Living’s V-6™ Vegetable Oil Complex or any pure vegetable oil to the area to dilute. 
• Place 2–3 drops of essential oil directly on the desired area and massage in. Repeat as desired. Always follow the label’s dilution instructions. 
CAUTION: Citrus-based oils and blends may cause temporary photosensitivity. 
 
Internally 
When taking essential oils internally, try these tips: 
• Put several drops of oil into a gelatin capsule and swallow with water. 
• Add 1–2 drops of essential oil to a glass of water, NingXia Red®, juice, yogurt, sweetener of choice, or milk of choice and swallow. 
• Add 1–2 drops of oil (to taste) to meals when cooking. 
NOTE: Always consult individual product labels for usage directions. 



¥ ESSENTIAL OILS AND
MORE!
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Thievesx

Waterless

AND PURIFIER

WiTH
PEPPERMINT OIL

THIEVES®

The entire Thieves® product line is infused with
the popular and powerful Thieves essential oil
blend, a proprietary combination of Cinnamon,
Lemon, Rosemary, Eucalyptus, and Clove
essential oils.

* Thieves personal care product line is free
from:
o Sodium Laurel Sulfate (SLS), parabens, triclosan,

phthalates, Phosphate, dyes, fluoride, synthetic
preservatives, perfumes, and formaldehyde
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Featuring the powerful essential oils Lemon, Clove, Cinnamon Bark, Eucalyptus Radiata, and Rosemary, our legendary blend imparts a spicy, welcoming aroma everywhere it’s used. Versatile and beloved, Thieves is an important ingredient in both household and personal care products. Thieves provides plant-based alternatives, so you can replace harsh chemicals with naturally derived formulas that work hard and smell amazing. 

Includes products like: Thieves® Household Cleaner, Waterless Hand Purifier, toothpastes, mouthwash, hand soap, dish soap, laundry soap, dish detergent, cough drops, and more!




NINGXIA RED®

Infused with Lemon, Orange, Yuzu, and Tangerine

essential oils, NingXia Red® is a delicious daily

supplement that includes juices and extracts from
superfruits such as aronia, plum, blueberry,
pomegranate, and—best of all—exotic Ningxia
wolfberries.

o Supports whole-body health and overall wellness*
Helps maintain normal eye health*
Supports normal cellular function*
Contains d-limonene, a powerful component in citrus oils* f
Provides energy support* O\
Contains two servings of fruit in an 8-ounce serving* \\

s have not been evaluated bv the Food and Drug Administrat‘ Living p!ducts éﬁ notin #® diaecnose.

O CEERONO

* These statem
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With the addition of NingXia Red to your daily regimen, you can enjoy countless benefits from our powerful, whole-body supplement. Wolfberries give NingXia Red a sweet and tangy kick, along with a rich nutritional profile. NingXia Red also features plum, aronia, cherry, blueberry, and pomegranate juices and extracts; it’s packed with superfoods!

In addition to these antioxidants, NingXia Red’s formula includes pure vanilla extract as well as Lemon, Orange, Yuzu, and Tangerine essential oils to make it a refreshing, healthy treat.*
  
* These statements have not been evaluated by the Food and Drug Administration. Young Living products are not intended to diagnose, treat, cure, or prevent any disease.



SAVVY MINERALS®

SAVVY MINERALS
by YounG LIVING

NSAVVY MINERALS
by YOUNG LIVINGe

Foundation

Misting Spray

\We believe that you shouldn’t have to compromise
guality for beauty. That’s why Savvy Minerals by Young
Living™ was formulated to include only the most pristine
ingredients.

21l. oz. (59 ml)

Savvy Minerals makeup line is free from:

Talc, Bismuth, Parabens, Phthalates, Petro-chemicals,
Synthetic Fragrances

Includes products like: foundation, bronzer, blush,
eye shadow, lipstick, lip gloss, eye brow filler,
brushes, and more!
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We believe that you shouldn’t have to compromise quality for beauty. That’s why Savvy Minerals by Young Living products were formulated to include only the most pristine ingredients. 
 
Every Savvy Minerals product was carefully crafted, so you can feel fabulous about yourself and what you’re putting on your skin. Unlike most mineral powders, Savvy Minerals products are free from cheap fillers and additives and developed with an unwavering standard of purity and quality. We deliver rich colors and a smooth, luxurious application, with only naturally derived ingredients, empowering you to stand out in your own natural beauty.



NUTRITIONAL
SUPPLEMENTS
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VITAMIN ¢ SUPPLEMENT

With Pure Ora

Young Living’s convenient multivitamin supplement N - o
solutions feature bioavailable, food-sourced !
vitamins and minerals that contain an infusion of
powerful essential oils to give you the support you
need.

* Includes products like: Life 9™, Master Formula™,
Super C™, Omegagize®, and more!
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Vitamins and minerals are two vital components of a healthy diet. However, diet alone doesn’t always provide sufficient amounts of these important nutrients. Our convenient multivitamin supplement solutions feature bioavailable, food-sourced vitamins and minerals that contain an infusion of powerful essential oils to give you the support you need. Our targeted solutions are formulated to supplement specific needs, including digestion and whole-body immune support.



SLIQUE®

Using a unique combination of naturally

derived ingredients and powerful essential
oils, our Slique line of products can help you
take a step in the right direction toward your

weight-loss goals.

* Includes products like: Slique® Tea, Slique®
Citraslim, Sligue® gum, and Slique® bars.
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Using a unique combination of naturally derived ingredients and powerful essential oils, our Slique line of products can help you take a step in the right direction toward your weight-loss goals. Young Living’s exclusive Slique products, when used with a proper diet and exercise, can help manage weight, curb appetite, support metabolic activity, and provide nutritional support.*
 
*These statements have not been evaluated by the Food and Drug Administration. Young Living products are not intended to diagnose, treat, cure, or prevent any disease.



PERSONAL CARE

Reveal your natural glow with our line of essential oil-
infused personal care products. Cleanse, nourish, and
moisturize with formulas free from harsh, damaging
chemicals, while pampering your skin with the power of
essential oils.

* Includes products like: Lavender Hand soap, Copaiba
Vanilla Shampoo and Conditioner, Art® Skincare, bath
and shower gels, lip balms, bath bombs, lotions, and
moisturizers.

P
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Reveal your natural glow with our line of essential oil-infused personal care products. Cleanse, nourish, and moisturize with formulas free from harsh, damaging chemicals, while pampering your skin with the power of essential oils. 



MEN’S CARE

Freshen up with shaving and grooming products
specifically formulated for men; all featuring naturally
derived ingredients and premium-essential oils. Our
men’s line includes everything busy men need to care
for skin and body, leaving a head-to-toe clean and
natural confidence.

* Each product is infused with our popular Shutran™
essential oil blend which was formulated to boost feelings
of masculinity and confidence.
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Freshen up with shaving and grooming products specifically formulated for men, all featuring naturally derived ingredients and premium essential oils. Our men’s line includes everything busy men need to care for skin and body, leaving a head-to-toe clean and natural confidence.

Includes products like: Bar soap, aftershave lotion, 3-in-1 shower gel, and beard oil.



SEEDLINGS®

The Young Living Seedlings® line was developed to
make it as easy as possible for parents to choose gentle,
essential oil-infused products for the littlest, most
vulnerable members of their family.

* Includes products like: Baby Lotion, Diaper Rash Cream,
Baby Qil, and Baby Wash.
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We know that parents make hundreds of decisions every day about the health and happiness of their loved ones. The Young Living Seedlings® line was developed to make it as easy as possible for parents to choose gentle, essential oil-infused products for the littlest, most vulnerable members of their family. 


ANIMAL SCENTS®

Formulated with animals in mind, this collection
includes exclusive essential oil blends that

support well-being. j Animal Sceng
. 4 Shampog
* Includes products like: Dental pet chews, shampoo, F L N
® ] (ontains Pure, T STapeutic-Gryy,

Essential Oils

Animal Scents Ointment, cat treats, and more.
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You love the furry members of your family, and so do we. Give your four-legged friends shampoo, essential oils, and other products specifically designed for them. The Animal Scents Care Collection is formulated to be used on a wide variety of animals. Formulated with animals in mind, this collection includes exclusive essential oil blends that support well-being. 



KIDSCENTS®

Young Living’s KidScents® line is an essential oil-
infused collection that addresses the most
common concerns of childhood. You’ll love our
kid-focused essential oil blends, and your kids
will love them, too!

* Includes products like: kids multivitamin,
toothpaste, shampoo, bath gel, and more!

KidScents:

KidScents:

MIGHTYVITES"

‘‘‘‘‘‘

KidScents

SNIFFLEEASE


Presenter
Presentation Notes
Loved by kids and adults alike, our KidScents® line is an essential oil-infused collection that addresses the most common concerns of childhood. You’ll love our kid-focused essential oil blends, and your kids will love them, too!

KidScents oils come pre-diluted so they are ready to use on your kids as soon as they come to your doorstep.




GETTING STARTEDWITHYL ¢

Incorporating the life-changing benefits of Young Living is easy!
You can begin in two ways: purchase products as a
Retail Customer or sign up as a Young Living member.

YL CENTRAL
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With more than 20 years dedicated to developing products that nourish the body, clean the home, beautify the skin and hair, and comfort the spirit, we are proud to bring you choices that support true wellness in every aspect. Without ever wavering in our uncompromising Seed to Seal® commitment, our goal is to provide you with more ways to incorporate wellness into your habits and your home. Achieving financial independence through sharing Young Living with those around you is your opportunity to invite another dimension of wellness into your life.

What are my options?
Incorporating the life-changing benefits of Young Living is easy! You can begin in two ways: purchase products as a Retail Customer or become a Wholesale Member. 
 



TWO OPTIONS:

Preferred Customer:

* No ordering obligations

Buy what you want, when you want

Have access to educational resources

Receive exclusive member discounts

Receive 24 percent off retail pricing on all
Young Living products

¢ Automatically become a Business Builder by
personally enrolling at least one other person

Business Builder:

Receive all the benefits of
a Preferred Customer

Have the opportunity to participate in
our generous compensation plan

Grow your own personal business

Be recognized for your talents and hard
work at one of our retreats held in beautiful
locations around the world”

YL CENTRAL
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Preferred Customer Vs. Business Builder
Preferred Customer: 
No ordering obligations
Buy what you want, when you want
Have access to educational resources
Receive exclusive member discounts
Receive 24 percent off retail pricing on all Young Living products
Automatically become a Business Builder by personally enrolling at least one other person. 

Business Builder: 
Receive all the benefits of a Preferred customer
Have the opportunity to participate in our generous compensation plan
Grow your own personal business
Be recognized for your talents and hard work at one of our retreats held in beautiful locations around the world.
 
When you sign up as a Young Living Wholesale Member, you instantly get access to our products at a 24 percent discount. All you have to do is place one qualifying order per year. If you are unsure about joining Young Living, you are welcome to purchase as a Retail Customer, where there are no commitments to buy or annual fees.
 
*The opportunity to attend recognition retreats is not typical for the average member. Please see the Income Disclosure Statement.
 


ESSENTIAL REWARDS

Essential Rewards is Young Living's exclusive loyalty program
that provides a variety of benefits.

Customize your monthly order and save money!
Choose your products and when your order processes.
No risk! Change your order or cancel anytime.

Receive reduced shipping rates and priority shipments.
Gain access to exclusive monthly promotions.

Earn Essential Rewards points with every order that work like cash
to use toward future orders—up to 25 percent of each order back
In points.

Receive loyalty gifts for 3, 6, 9, and 12 months of consecutive

participation. YL CENTRAL

YOUNG ¢ LivING'
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Are you buying product consistently? Do you want to earn free product?

Essential Rewards is Young Living's exclusive loyalty program that provides a variety of benefits:
Customize your monthly order and save money!
Choose your products and when your order processes.
No risk! Change your order or cancel anytime.
Receive reduced shipping rates and priority shipments. 
Gain access to exclusive monthly promotions.
Earn Essential Rewards points with every order that work like cash to use toward future orders—up to 25 percent of each order back in points.
Receive loyalty gifts for 3, 6, 9, and 12 months of consecutive participation. 

 Get your order automatically every month. With so many perks and bonuses, there’s no better time to start than now! Visit YoungLiving.com for more details.



SHARE WHAT
YOU LOVE

Reasons to Build a Young Living Business

* No inventory required

Low start-up cost
* Be your own boss
* Supportive global community

* Generous compensation plan—one of the
best in the industry

* Potential to earn all-expense-paid leader
retreats

* Earn a $50 bonus for each person you enroll,
plus commissions on all future orders

* Change lives by helping others achieve mind,
body, and overall wellness

e
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Young Living has grown into a worldwide company because members simply love our products and have experienced their life-changing impact. Our members share their love for Young Living with their friends, families, co-workers, and communities naturally and organically.



FREEDOM TO LIVE
YOUR PURPOSE

“We are a missionary family, and the supplemental income we make
through Young Living allows us to continue serving and fostering children.
We have fostered over 200 in three years.” —Young Living Silver member

“I got to quit my nursing job, allowing me to be a stay-at-home mom! |
love that | don't have to miss out on games, recitals, classroom parties, or
their everyday moments. | am so grateful!”

—Young Living Gold member

“I' use the income | make from Young Living to pay for my monthly
wellness order, my daughter's piano lessons, and my son’s guitar classes.”
—Young Living Executive member

“Young Living has allowed me peace of mind and freedom. | am able to
help others when they need it, and | show people what is possible to
achieve with a dream, a vision, and the willingness to just share all of life's
treasures without having to worry about Monday morning, clients, or
never having enough. Every day is beautiful” —Young Living Diamond
member
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“See a need, meet a need’ has always been a mantra in our lives. The freedom we have in Young Living has allowed us to meet needs that I never would have imagined. When I was a Silver, I had a dream of funding adoptions and—as this business has grown—that dream has come true. There is nothing like handing a mom a check and knowing that an adoption does not mean just one life changed but also the countless lives of future generations. Thank you, Young Living, for helping me earn the extra income I’ve used to do good in the world!” —Young Living Royal Crown Diamond member



YOUNG LIVING STARTER KITS

Basic Starter Kit Premium Starter Kit
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Our introductory kits are the perfect way to get started with the Young Living lifestyle. Sign up with one of our Starter Kits and enjoy a host of exclusive benefits—including the opportunity to take advantage of our Compensation Plan. 
 
Get started now at YoungLiving.com! �
(Small note) Because of our close partnership with nature, as well as the rigorous standards of our Seed to Seal program, some oils in the Starter Kits may become temporarily unavailable due to seasonality or our strict quality requirements. In these rare cases, oils in the Starter Kits may be substituted for other popular oils, known as our “flex oils.” These substitutions help ensure that each Starter Kit goes out meeting our high standards and specifications. 
 
 
Basic Starter Kit 
Wholesale: $45 
(1) Stress Away™ 5-ml 
(1) AromaGlide® Roller Fitment 
(1) Thieves® Household Cleaner Sample Sachet 
(10) Love It? Share It! Business Cards 
(10) Love It? Share It! Oil Bottles 
(2) NingXia Red® 2-oz. samples 
 Member Resource Materials 
 
Premium Starter Kit
(1) Basic Starter Kit
(1) Diffuser of choice
(10) Young Living’s most popular and versatile essential oils

Premium Starter Kit pricing with various diffusers:

Desert Mist: 
Wholesale: $160
Retail: $352.83
Aria Diffuser 
Wholesale: $260
Retail: $565
Rainstone
Wholesale: $205
Retail: $492.31














NINGXIA RED PREMIUM STARTER KIT
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Presenter
Presentation Notes
Premium Starter Kit with NingXia 
Wholesale: $170 
Retail value: $302.51
Total savings: $132.51
(1) Basic Starter Kit
(1) NingXia Red 2-pack
(30) NingXia Red Singles (2 fl. oz. ea.)
NingXia Nitro 14-pack 
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Presenter
Presentation Notes
Premium Starter Kit with Thieves 
Wholesale: $160 
Retail Value: $183.77
Total Savings: $23.77

(1) Basic Starter Kit 
(1) Thieves 15-ml
(1) Thieves AromaBright Toothpaste
(1) Thieves Fresh Essence Plus Mouthwash
(2) Thieves Household Cleaner
(2) Thieves Foaming Hand Soap 
(2) Thieves Spray
(2) Thieves Waterless Hand Purifier 
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Presenter
Presentation Notes
Premium Starter Kit with Savvy Minerals by Young Living 
Price: 
Basic Starter Kit
(1) Foundation
(3) Eyeshadow
(1) Blush
(1) Foundation Brush
(1) Misting Spray
(1) Lavender 5-ml
 



WANT TO
LEARN MORE?

Young Living is committed to supporting you
throughout your journey. Use these resources to find
tips, educational tools, and other helpful assets as
you share Young Living with family and friends.

* Youngliving.com

* Youngliving.com/blog

* Seedtoseal.com

* Ningxiared.com



Presenter
Presentation Notes
Young Living Blog
Get the inspirational tips and essential oil ideas on our fun and shareable blog. YoungLiving.com/blog
 
SeedtoSeal.com
Millions around the world have discovered that a drop of pure essential oil can change everything for the better. Discover what makes Seed to Seal® the ultimate, industry-leading standard in essential oil products, so our work can keep changing lives as it has for two decades. 
 
NingXiaRed.com 
NingXia Red® is more than Young Living’s signature drink packed with great wolfberry flavor and infused with nutrients—it’s also a great way to build your business! Use the website to find out everything you need to know about NingXia products.
 
YLC
Young Living Central expands your knowledge and empowers you with education. YLC is a library of tools designed to teach you and your organization how to use and share Young Living’s diverse product offerings and lifestyle with family and community.
 
DIY Kit
It’s easier than ever to create custom, homemade, oil-infused projects right from your home, with recipes and supplies for six people to each make three items: lotion, spritzer, and lip balm. The DIY Kit also comes with recipe cards, gift bags, and magazines. Use this kit for shareable Young Living fun with your friends, at community events, or in your Young Living business.
 


http://youngliving.com/
https://www.youngliving.com/blog/
http://seedtoseal.com/en
http://ningxiared.com/




FPREFERRED CUSTOMERS (COMT.)

YGU:»IG s LIVING

YOUNG LIVING INCOME DISCLOSURE STATEMENT

INCOME STATISTICS FOR JANUARY-DECEMBER 2017

Young Living member bensafits include:

* A 24% discount on our 600+ life-changing products,
including over 220 eszentizl oilz and blends

FUN FACT:

Preferred Customers
enrolled in our
Essential Rewards
loyalty program
recenved a retail value
of more than $94.5
million in Essential
Rewards points in 2017
to use toward future

product purchases!

Access to an extensive library of essentizl o1l and
weallness product education, usage tips, and other
valusble resources in our Virtual Office

WHY YOUMNG LIVING?

Ability to join our Essential Rewards loyalty subscription
for convenient, monthly automatic shipments, shipping
discounts, points to redeem toward future purchases,

Young Living has been pioneering the essential oil movement
for over two decades, with more than 5.4 million people around
the globe joining us in our mission to bring pure essentials and mare

oils 22 avery heme in the world. Our commitment to transforming * Communication about zll things Young Living, including

lives guides everything we do; it is the reason we are the new product announcements, bi-menthly newsletters,

recognized leader in essential oils. Whether our members event invitations, and much more

join our global community to find pure products they can trust,

B Cpportunity to earn an income through our
& grester sense of purpose, =n oppertunity to empower others, compensation plan as a Business Builder

or whole-life wellness, Young Living offers proven solutions.

YOUMG LIVING BUSINESS BUILDERS

YOUMG LIVING MEMBERS

Cnce members begin to share the products they love with others wheo enroll and purchase
products with Young Living, our compensation plan empowers them to create a brighter

® O Bus g future with the addii_:mnal income they can e?rn. Thiz compensation can_ become much rr'-mr\e
than a paycheck as it enables members to discover freedom and meaning through passion-

8%.5% of Young Living Members 10.5% of Young Living members ar= motivated sharing.
members have not parsonally have personalli-enolled other indhidu=ts Earning compensation requires dedication and hard worlk; it can be easier orharder depending
_E"'“H':._‘:‘:'ﬁ::;_"mm oL :ﬂwwmphm on the motivation for enrolling, sales skill, existing network, and market conditions. We
:::,u;::nz i E:t:rbgneﬁ::. blcncﬁts.mdj b randk i ek support those who choose to build 3 business with:

PREFERRED CUSTOMERS :N' J

Hg Ey Of the millions of members dedicated to Young Living, 89.5% A .' ~ *
W/l

are Preferred Customers—Young Living members wha have never

Preferred Customers enrolled someone else but purchase product and enjoy member Training and incantive Startup A 30-day return Quality products
benefits. Prefarred Cu - T L i programs such as Young costs a5 low s policy as cutlined wa balieve arg
nefits. Fr rr st jein @ emay foung Lving p Living Central, Elita %45 for = Basic in our Policias eazy to lova
and wellness solutions. While our expanding line of more than 600 Exprass, and Help 5 S Kt e T

products offers limitless ways to gain greater physical wellnass, the

Young Living community offers members a way to discover wellness

YL CENTRAL

YOUNG ¢ LIVING

in every facet of life; and our Preferred Customers have access to
these and other exclusive member benefits.

Whatever your motivation—to enhance your life or to help others—we hope you'll join us

in the movement to embrace the benefits of pure, powerful essential cils.




YOUMG LIVING BUSINESS BUILDERS (CONT.) GROWING A BUSINESS

3 SILVER TO PLATINUN
|: u N FA E .Il: Silver, Gald, and Platinum-ranked membars make up 3% of sur business-building ranked membars.

Az memberz focue on growing their Young Living buginess and dedicate themzelves to the hard work

33% Getting Started
(Distributor mnk)

£3% Building o Business
r—Executi

o cutlee i . reguired to be succecsful, they move up ranks and becomea aligible for additional earning opportunities
3% Gi ing a Busi @ ‘f'nung meg Pays and other banefits like exclusive recognition events, |e=de!:hip trainings, and more.
{Silver-Platinum rank) out nearly 50 percent of
T RevDiLutionary Leaders () PV-commissionable sales
{Diamond—Royal Crown

Diamond rank]

SILVER-PLATINUM

to our Business Builders!

PERCENTAGEOF  AVERAGE  ANMNUALIZED AVERAGE
L‘::’;‘é;:ﬂ:ﬁ SIVER-PLATNUM ~ MONTHLY AVERAGE MONTHS TG
MEMBERS INCOME INCOME ACHIEVE RANK

GETTING STARTED WITH A YOUMNG LIVING BUSINESS

oo | wso | saayame

| - 33% DISTRIBUTOR | o | | e |

5% §13,872 £166,463 | 58 (4 yr. 10 mo.)
Many of cur members fall in love with cur products and are Preferred Customers long befere they ever ) )
conzider building a Young Living businesz. When Preferred Customerz bagin building a businass by
p:r:ona”y enrolling anothar individual, they're deemed ss Distributer rank by Young Living—our entry-
level business-building rank In 2017, 33%° of Young Living businezz-building mambers were rankad
1% DIAMOND TO ROYAL CROWN DIAMOND" ———

Individuale like cur RevllLlutionary Leadars wha have found significant success and achizved Young
BUILDING A BUSIMESS Livings higher ranke have typically dedicated conciderable time and effort to their busineccec.

Diamond+ membars raceive anhanced benefits, including additionzl eaming opportunitias, axclucive

ae Distributor and 2amad an average commizsion af 828 per month or $312 par year,

recognition events and |e=d=r=|'|'|p trainings, early communication from Young Living about pmdul:t

BH% STAH Iu [K[ Elj] Iv[‘ launches and other company efforts, and much more. Many of thace mambars do incredible things

with their extrs income like sssisting their communitize and donating to charitizs, humanitarian

jects, and . Th b k= 1% of Living's busi -buildi bars, b
B it D e R M e i i B LR s isis projects :nth more ke age mtem er:tm.'l mup Idc-th ou nE r}:wlng = |..|;|ne:: iilding mmbuar ut
ey make a great impact on the wor rough their passion and generosity.
to Young Living's next business-building rank of Star. Of all Young Living businesz-building x 9 F 3 ps 7 s

membars, 3% rank a5 Star. Senior Star, or Executive. These individuzsls have advanced by =ither

organically charing Young Living or actively pursuing a businecs.

DIAMOND-ROYAL CROWN DIAMOND

PERCENTAGE

STAR-EXECUTIVE YOUNG LIVING R AVERAGE AMMNUALIZED AVERAGE
MEMBER BANK S MONTHLY AVERAGE MONTHS TO
Frlitheh INCOME INCOME ACHIEVE RANK
PERCENTAGE OF AVERAGE ANMNUALIZED AVERAGE
;‘E:’:‘;;:’;:ﬁ STAR-EXECUTIVE MONTHLY AVERAGE MONTHS TO
MEMBERS INCOME INCOME ACHIEVE RANK m £9.8% 435348 3424178 70 (5 yr- 10 mo}

m 147% 464,477 §773,724 85 (7 yr. 1 mal)
EXN o $75 $906 121 yr)

m 155% $144.551 $1.734606 | 97 (S yr.1 mo.)
[ sewion stae  [JEOE $235 $2819 | 1901y 7 mo) '

m 10.4% {502 £6.028 25(2 yr. 1 ma) “The peremmingea fatsd for Dissrbuter ok end higher oo colulsiod Som the 105 percent member populstion whe ers somidoned

Busincsy Builders, nat Young Livings full member bass end gocs not insluds Predored Customers.
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Younc s LIVING

ESSENTIAL OILS

YOUNG LIVING 2017 WORLDWIDE INCOME DISCLOSURE STATEMENT

WORLDWIDE INCOME STATISTICS FOR JANUARY-DECEMEER 2017

WHAT ARE MY EARNING OPPORTUNITIES? This document provides statistical, fiscal dsta about the aversge member income and information about achieving vanous ranks.

MOMTHLY INCOME? ANNUALIZED AVERAGE MONTHS TO ACHIEVE RANK®

YOUMNG LIVING PERCENTAGE OF AlL

MEMBER RAMEK BUSIMNESS BLALDERS! o H.ig\hgnt Madian ﬂMeJ:lge ?:E;:'if T .-"wul—.lge H:'lg'ﬁ
33.3% 0 5725 15 526 5312 A MAA M/A

41.02% %0 §932 458 75 5904 1 12 267

15.66% 2 $5,531 $193 £235 $2,819 1 19 255

6.62% 34 $13,210 $425 £502 6,028 1 25 254

2.55% 229 £29,243 £1,698 $2,088 $25,059 1 32 252

] 0.57% £1,506 £48,630 £4,541 45,666 £67,995 2 49 263
PLATINUM 0.18% 54,375 £90,275 $11,057 13,872 $166,468 5 58 243
0.07% 25,255 $163,387 527,972 £35,348 $424,178 7 70 251

0.01% 525,492 $231,397 553,589 §64.477 §773,724 16 a5 253

0.02% £50,770 £326,334 $132,828 $144 551 $1,734,606 17 97 230

The income statistics in this statemnent are for incomes eamed by all worldwida active Business
Builder members in 2017. An “active Business Builder™ member is 8 member who made at least

one product purchase in the previous 12 months and has personally enrolled &t least one person

Becouce 2 memberz rank may change during the year, thece percentagec ane not baced on
individual member ranks throughout the =ntire yearbut are based on the sverage distribution
of member ranks during the entire year Business Builders ar= members wf:nf::vep-:rsm”y

during the lifetime of the member account. The average annualized income for all active Business enmllzd at least onz other permon and doss not include Prefered Customers.

Builder members in this time was $3,321, and the madian annuzslized income was $484.

Because @ members rank may change during the year, these incomes are not based

on individual member incomes throughout the =ntire year but are baced on sarnings

Mote that the compensation paid to members summarized in this disclosure does not include
expensas incurred by members in the operation or promotion of their business, which can
vary widely and might include advertising or promotional expenses, product samples, training,
rent, travel, telephone and internet costs, and miscellanzous expenses. The sarnings of the
members in this chart are not necessarily representative of the income, if any, that a Young
Living member can ar will 2arn through the Young Living Compensation Plan. These figures
should not be considerad as guarantees or projections of your actual earnings or profits.

Young Living does not guarantee any income or rank success.

of zll memberz qualifying for 2ach rank during any month throughout the year

This iz calculated by mufﬂpfyﬁng the averags monthly incomes by 12, These incomas
inclrde income =arned from Janvary 1, 2017, through December 31, 2077, but which

was paid between February 2017 and January 2018,

Thes= statistics include all historical mnking data for each rank and thus are not limited
o pzapfc who achieved these ranks in 2017, Members whe do not make at (=ast one
product purchaze in the previous 12 monthe are concidered inactive.
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